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The “Collaboration Generation” Will Make Good Family Lawyers

MILLENNIAL* ATTORNEYS LOOKING to find their fit in the legal
profession should consider careers in family law, particularly in
mediation and collaborative divorce, which are consensual dispute
resolution processes aiming to keep divorces civil, private, and
out of court. These processes are often more efficient, cost-
effective, and supportive of families” diverse legal, emotional,
and financial needs than traditional litigarion. They empower
families to be autonomous decision makers and promote sus-
tainable settlement agreements.

In collaborative cases, each spouse hires a collaboratively
trained attorney. Many couples also choose to hire a neatral
torensic accountant, a child specialist, and/or mental health pro-
fessionals to help resolve roadblocks to resolution. The hallmark
of the collaborative process is the “disqualification agreement,”
signed by the clients and professionals committing to follow
collabarative principles and acknowledging that if the case does
not settle, all professionals are disqualified from parricipating
in litigated proceedings. Collaborative professionals work in
teams to help families resolve their divorce issues.

In mediation, a neutral third party—the mediator—helps
spouses resolve divorce disputes. The mediator does not advocate
for either party, take positions, or make decisions but rather
facilitates negotiations so spouses can make decisions on their
own terms.

Many values common to millennials make them naturally suited
to these consensual dispute resolution processes within the family
law framework. Indeed, the “Collaboration Generation™ title cap-
tures the millennial spirit. Millennials overwhelmingly choose col-
laboration over competition. In fact, 88 percent of millennials say
they prefer to work in a collaborative work culture rather than a
competitive one.2 Millennials have been trained to be teammates
from childhood. They grew up with team sports, clubs, group
projects, play dates, and organized recreational activities.

Family law is a good practice area for many millennial attor-
neys because, ultimately, millennials are motivated by meaning.
Notably, 77 percent of millennials say their ability to excel in a
job is contingent upon deriving meaning from it.> Subscribing
to the concepts of “doing well by doing good™ and “purpose
beyond profit,5 millennials believe their work is the vehicle by
which they will make the world a better place.

One of the most meaningful practice areas for attorneys, family
law 1s rooted in relationships, children, love, loss, and goals for
the future. Its practitioners help people through some of the most
difficult times of their lives. The opportunity to see tangible results
for clients will resonate with a lot of millennial lawyers since they
are highly concerned with the ethics and social responsibility of
the products and services they consume. Divorcing people in the
most dignified, cost-effective, and peaceful way possible is socially
responsible. While there is no sugarcoating divorce, spouses choos-
ing a collaborative process or mediation generally come out

looking better and feeling better than their litigation counterparts.
While mediation and the collaborative process allow spouses to
discuss their problems in private meetings, spouses in litigation
air their dirty laundry in public court filings and hearings.
Millennials are also digital pioneers, evidenced by a study in
which about 50 percent of them reported they weuld give up
their sense of smell to keep one technology item.? Litigation reg-
ularly requires clients and their attorneys to be physically present
in court, but collaborative and mediation cases can often be
resolved through use of tech tools like Zoom and Slack. Moreover,
mediation and collaborative divorce offer attorneys more work-
place flexibility. Office attendance is considered unnecessary by
69 percent of millenials, and 89 percent prefer to choose when
and where they work rather than a 9 to 5 office job.”
Millennial attorneys should explore careers in family law con-
sensual dispute resolution as ir is a meaningful practice area
fostering creative problem solving, congruent with millennial values
and preferences. These processes will gain in popularity as increasing
numbers of millennial attorneys and clients enter the marker, W
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